	Module Code
	MN 4072
	Module Title
	Small Business Management and Entrepreneurship

	Credits
	02
	Hours/Week
	Lectures
	2 
	Pre – requisites
	None

	GPA/NGPA
	GPA
	
	Lab/Assignments
	-
	
	

	Learning Outcomes
[bookmark: _GoBack]To describe the theoretical and empirical framework of small business management. 
To explain the applications of these concepts & theories for own business. To identify the necessary skills to become a successful entrepreneur.

	Outline Syllabus 
Small Business Management                                                                                     
· Scale, nature & role of small business in a developing country;
· Characteristics of small businesses;
· Role of small businesses;
· Reasons for failure of small businesses & barriers in establishing and managing small businesses.
· Business environment and industrial supporting system in Sri Lanka.
· Relevant concepts to understand business creation and growth such as;
· Identification of market opportunities;
· Developing a business plan;
· Managing small business operations
· Marketing in small businesses
Practical: 6 industrial case studies, guest lectures and assignments
	
Entrepreneurship
· Identifying who the entrepreneur is;
· Definition;
· Relevant economic, psychological and sociological 
theories of entrepreneurship;
· Characteristics and functions of the entrepreneur;
· Entrepreneurship development;



 
